


UNDERSTANDING AUTOMOTIVE
CONSUMER TECHNOLOGY
ADOPTION & FUTURE
PURCHASE BEHAVIOR




TWO DIMENSIONAL SPECIALIZED DEEP
CONSUMER SEGMENTATION DIVE CAPABILITIES
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ADVANCED AUTOMOTIVE TECHNOLOGIES REPORT

COMFORT & CONVENIENCE

EXTERIOR L

RIDE AND HANDLING

SAFETY

GLASS

HVAC

INTELLIGENT SENSING
TELEMATICS, AUDIO & ENTERTAINMENT
INTERIOR
LIGHTING
NAVIGATION TIRES

POWERTRAIN



